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Orange Boxes Indicate 
Marketing Automation 
Software Activation: 

1 . Lead Acquisition 

2. Lead Scoring 

3. Lead Nurturing 

4. Lead Assignment 

*Website visitors will not 
be individually 
tracked/scored until they 
submit form or click on 
email link. 


Lead Scoring 


Initial Drip Marketing Sequence 


Lead Assignment 


Explicit Profile Score 

(title, industry, etc.) 


Implicit Activity Score 

(webpage visits, Fills Out 
Form) 
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6 Step Email Drip Sequence: 

1 . Appropriate Person 

2. Introduction 

3. Website Introduction 

4. About Howard 

5. FAQ/Blog 

6. Infographic 


Lead Score Increases in Points Until Qualified (Sales-Ready) 


Prospect Score = 400+ 
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System 


Measure Campaign ROI 


